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Evolution of 
USDA Certified Branded Programs

*Includes one program with A-E maturity and one with B-E maturity.

Quality 
Level

2001
Total

2009
Total

%
Change

Prime 4 11 +175%

Upper 2/3 Choice 16 20 +25%

Small 50 NA 2 NA

Choice 9 21 +133%

Select* 12 31* +158%

Stand/Util/Comm 0 2 +200%

Total Programs 41 87 +112%

Total Prem Ch & Prime 20 31 +55%

Source: USDA, Dec 2009



“House” and “Store” Brands

http://www.state.sd.us/governor/Main/Iniatives/images/Beef/SD-Beef-Trans.gif
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Grade
2010 Avg Weekly
Production*, lbs

Percent of 
Production

Prime 12,873,081 3%

Upper 2/3 Choice 64,507,196 16%

Low Choice 190,184,339 47%

Select 116,107,351 29%

Other 22,069,088 5%

Total Steer & Heifer 405,741,055 --

Fed Cattle Beef Production 
by Grade

* Through July, carcass weight basis Source: USDA
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CAB Choice Select 

a,b Means with different letters differ (P<0.05) 
Source: Clayborn et al., 2006 

Does Quality Grade mean much 
anymore?
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USDA (XB 463) Urner Barry

Choice –
Select

-$7.97/cwt -$8.62

Branded* –
Choice

$5.55/cwt

CAB® – Choice $7.05/cwt

Prime - Choice $23.48/cwt

Average Boxed Beef Cutout Spreads 
2002 - current

*Branded = Low Choice and Premium Choice combined



Average Grid Premiums,  April  2007 – July 2010
Prime Avg Ch Ch-Se

Average Premium,
$/cwt

+ $13.81 + $3.11 - $6.07

Premium/hd (800  lb 
HCW, Choice base)

$110.48 $24.88 - $48.56
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Certified Angus Beef ® Brand 
Price – Supply Relationship
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CAB® Sales by Category

51.9%

30.3%

10.4%7.4%

Retail
Foodservice
International
Misc.*

*Tonnage not assigned to a specific division



CAB® Growth by Category

FY10 vs FY09*

Retail/Grocery +23%

Foodservice +10%

International +10%

CAB® sales will grow over 100 million lbs in 2010!

•18 of top 25 licensed retailers are up in sales
•Top 100 licensed restaurants up 20.6%
•Top 10 licensed chain restaurants (>10 units) up 20.4%
•9 of top 10 international export markets are up in 
purchases

*Through May



Growth in USDA Prime



The Future?

• USDA Choice is so diluted, Premium 
Choice and Prime will (have?) become 
the new benchmarks for “high quality”

• Demand for high quality beef will 
continue to grow as economy and 
exports improve

• Supply of high quality beef is much 
improved from 2-3 years ago. Will this 
continue?



Thank you!

mmccully@certifiedangusbeef.com

www.CABpartners.com

330-345-2333

mailto:mmccully@certifiedangusbeef.com
http://www.cabpartners.com/

